Practical assignment on, 
Networking  with Market,  Publicity and Delivery Of Tourism Products










                         Submitted by:  	Tej Prakash Jaishi 
                                                    Department of Soil Science and Agri-engineering
                                                    Class Roll No: SSC-04M-2018
                                                    Exam Roll No: SSC-08-2018

                         Submitted to:   Assistant Professor Mr. Dinesh Bhatta
                                                  Department of Agribotany and Conservation Ecology
                                                   AFU, Rampur Chitwan
[bookmark: _GoBack]                                                       Date: 2078-02-30








TOPIC : NETWORKING WITH MARKET , PUBLICITY AND DELIVERY OF TOURISM PRODUCTS 

OBJECTIVES
a. to understand the networking with market ,publicity and delivery of tourism products
b. to understand about market and delivery system
METHODOLOGY 
This practical is carried out by searching internet
INTRODUCTION
Tourism is the movement or travel of people from one place to another; whether it is within their own country or to other countries, for pleasure, business, pilgrimage and other purpose. 
 In simple terms, a product is anything that is manufactured and available for sale. A product is the result of manufacturing or production process and satisfies a want.
Tourism Products are a combination of goods and services demanded by a tourist during travel to and stay at a destination. These include natural, cultural and manmade attractions and facilities such as hotels, transport and ancillary services.
Tourism marketing is the act of marketing your product or service to a consumer who is taking a trip outside his/her usual environment for less than a year, for a purpose other than employment (business, leisure or other personal purpose). This type of consumer is considered a visitor or tourist. When a tourist experiences a product or service in a destination outside of his/her usual environment, this is considered tourism.
Publicity is the  awareness for any product, service or organization (company, charity, etc.). It may also refer to the movement of information from its source to the general public, often (but not always) via the media..
Delivery is the process of transporting goods from a source location to a predefined destination
 DISCUSSION 
Tourism Product 
First of all we need to understand the concept of product and Tourism Product.
In simple terms, a product is anything that is manufactured and available for sale. A product is the result of manufacturing or production process and satisfies a want. In the market, a product may mean a “good” (which is visible, tangible object that can be transferred from a seller to a buyer) or a “service” (which is intangible, invisible and person dependent). As for example: A car is a ‘good’ which can be seen and felt by the buyer and is owned by him after the sale is concluded. A haircut is a service, bought by someone who wants to trim his hair, something that depends on the experience and skill of the service provider.
Tourism Products are a combination of goods and services demanded by a tourist during travel to and stay at a destination. These include natural, cultural and manmade attractions and facilities such as hotels, transport and ancillary services. In this process, tourists derive an experience which varies from individual to individual. From a broader perspective, the sum total of experiences derived by the tourists during the entire trip can be considered as the product.
Tourism Products satisfy the needs of tourists, are bought by them from tourism business. Tourist product may be ‘specific’, individual units such as a room in a hotel or an airline seat sold by enterprises, or ‘total’ products which are ‘bundles’ of tangible and intangible elements based on an activity at a destination (Middleton, 1988). 
Tourism products may be seen as consisting of core and supplementary (or secondary) services. The attraction is the core product in a destination. For travelling to the destination, and while at the destination, tourists demand other services like transport, accommodation, food and beverages and support services, all of which constitute supplementary services
Marketing
At a very basic level, marketing is the process of teaching and informing a consumer (a person who will purchase what you are selling) what your product, service, or experience is and why they should purchase, use, and ultimately choose it over a competitor (a person or business that offers a similar service).
Successful marketing fulfills both our needs as a business wanting to find paying consumers to experience or use your products or services, and the needs of the consumer who is looking to experience a product or service you might offer.
Tourism marketing
Tourism marketing is the act of marketing our product or service to a consumer who is taking a trip outside his/her usual environment for less than a year, for a purpose other than employment (business, leisure or other personal purpose). This type of consumer is considered a visitor or tourist. When a tourist experiences a product or service in a destination outside of his/her usual environment, this is considered tourism.
Why do People Buy Tourism Products?
Tourists travel to destinations for multiple reasons. They might be traveling for business and not have a choice in the destination, or they might be traveling to see or experience a specific attraction or fulfill a specific desire.
Some broad examples of why tourists purchase tourism products are as follows: 
• to go to unique places for variety and novelty, 
• to learn about cultural and natural history, 
• to learn about the lifestyles of others, 
• to view wildlife and wilderness areas,
 • to be active/outdoors and with family and friends, 
• to be challenged, 
• to sketch/paint/photograph in unique settings, 
• to meet like-minded people, or
 • to help protect wildlife values and wilderness.
Publicity is the  awareness for any product, service or organization (company, charity, etc.). It may also refer to the movement of information from its source to the general public, often (but not always) via the media. The subjects of publicity include people of public interest, goods and services, organizations, and works of art or entertainment.Publicity of tourist products can be done by using priented material, Internet, Social medias etc. by recognizing the best tourist products.
Delivery is the process of transporting goods from a source location to a predefined destination. We can deliver tourist products to the tourist coming in tourist area. 
CONCLUSION:
Hence from above practical I know about the tourist products and their marketing , publicity and delivery mechanism. 

